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	Assignment title
	The Media Dragon’s Den – part 2

	

	Assessor
	C Metz

	

	Date issued
	06 June 2020

	Final deadline
	09 July 2020

	Duration (approx)
	8 hours (over a number of weeks)

	

	Qualification suite covered
	BTEC Level 1/Level 2 First Certificate in Creative Digital Media Production



	Units covered
	Unit 2: Planning and pitching a digital media product 

	Learning aims covered
	Learning aim B: Pitch ideas for a digital media product

	

	Scenario
	New Media have approached your digital media production company and have invited you to pitch an idea for one of the following digital media products:

· a moving image

The client is looking to produce a range of new products to expand their existing portfolio. They have requested that you pitch your final idea to them based on the requirements of the brief and planning issues. New Media require you to ‘sell’ your ideas to them to enable them to consider commissioning you for the work. 

	

	Task 1
	The purpose of the pitch is to persuade the client to select your idea for production. The client will be assessing your communication skills including verbal, non-verbal (body language) and written skills.
Plan your pitch and store all your preparation materials.
Produce a proposal and presentation for the client. Ensure that your proposal is prepared using correct punctuation, spelling and grammar. Your presentation must be delivered using appropriate tone of voice. You must use appropriate terminology and explain what this means to the client. 

Rehearse your pitch in front of an audience of your peers and gather feedback. Use this feedback to amend the pitch if necessary. 
Present your pitch to the client. The pitch will include all your planning considerations. Provide a copy of the presentation slides to the client. Include any relevant handout materials to support your pitch. 
Remember, the purpose of the pitch is to persuade the client to use your idea. Be as confident and persuasive as possible. All written work must use correct punctuation, spelling and grammar.
If you are working in a group, each group member should take responsibility for at least one part of the presentation. You will be asked questions individually on your presentation at the end of the presentation session. Your teacher/tutor will observe your presentation and write an observation of your work in the presentation.

	Evidence you must produce for this task
	· Preparation materials
· Presentation with slides

· Written notes

· Video recording of the presentation
· Teacher observation records.

	Criteria covered by this task:

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Pitch an idea, in two formats, for a digital media product demonstrating appropriate use of verbal and written communication techniques.
	2
	2B.P3

	Pitch an idea, in two formats, for a digital media product demonstrating effective use of verbal and written communication techniques.
	2
	2B.M3

	Pitch an idea, in two formats, for a digital media product demonstrating confident and correct use of verbal and written communication techniques.
	2
	2B.D3

	

	Sources of information
	Textbooks

Bradbury, A. (2006) Successful Presentation Skills, 3rd Edition, London: Kogan Page, ISBN 978 0 74944 560 7

Condrill, J. and Bough, B. (1999) 101 Ways to Improve Your Communication Skills Instantly, Palmdale, CA: GoalMinds Inc, ISBN 978 0 96614 149 8

Cottrel, S. (2011) Critical Thinking Skills: Developing Effective Analysis and Argument, 2nd Edition, Basingstoke: Palgrave Macmillan, ISBN 978 0 23028 529 3 
Hargie, O. (1997) The Handbook of Communication Skills, 2nd Edition, Hove: Routledge, ISBN 978 0 41512 326 6

Websites

www.bbc.co.uk/keyskills – Online resources for practising communication skills

www.learndirect.co.uk – Government website with links to online courses, including communication skills
www.mindtools.com – Free online tools to help you discover and develop essential communication skills and techniques
Note to assessors

We are committed to ensuring that teachers/tutors and learners have a choice of resources to support their teaching and study.

We would encourage them to use relevant resources for your local area such as local employers, newspapers and council websites.

Resources from various publishers are available to support delivery and training for all Pearson and BTEC qualifications so that learners and teachers/tutors can select those that best suit their needs.

Above are some examples of textbooks and websites. Further useful resources may be found at www.edexcel.com/resources.

	

	If you have not achieved the Level 2 criteria, your work will be assessed to determine if the following Level 1 criteria have been met. 

	To achieve the criteria you must show that you are able to:
	Unit
	Criterion reference

	Pitch an idea, in one format, for a digital media product demonstrating basic written communication techniques.
	2
	1B.3


PAGE  
2
© Pearson 2014

